
The email from Wendy



“This is the second night (in the last 4) we have been 
greatly disturbed by the noise and dust from large 
trucks continuously going up and down the hill on the 
road in front of [our house] hauling who knows what to 
your farm in the middle of the night.
What is going on?
We cannot even leave our windows open. 
THIS IS NOT  TOLERABLE!”



“Please cease these night time deliveries.
They are definitely affecting our quality of life in a 
negative way.”
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JOE LOEWITH & SONS – BY THE NUMBERS
   

450                MILKING COWS
44            AVERAGE KG / COW / DAY
4.6%   FAT
3.3%  PROTEIN
115000 SOMATIC CELL COUNT
25%            PREGNANCY RATE
6            FULL TIME EMPLOYEES
25            PART TIME EMPLOYEES

DOUBLE 16 PARALLEL PARLOUR
NO SORT GATES
MINIMAL CASH CROPPING
ALL FIELD WORK DONE BY CUSTOM OPERATORS





NEIGHBOURS



What do 
rural 

neighbours 
expect?

• Flowing fields of sunflowers

•Birds chirping, bees buzzing

•No signs of human activity







Top 3 
Complaints 

•Odour

•Noise

•Chemical Use



The tale of a Farmer,
Two Doctors,

&
a 15 million Litre 

Manure Pit





















COMMUNITY



What do 
farmers like 

to talk about?

• High levels of production

• Cool genetic stuff

• Cool technology stuff



What does the 
community 
care about?

• The cows are well treated

• Their food/milk is safe

• Efforts are being made to 

protect the land and water



Tell the story they want to hear.



Show people that your values
are the same as their values.













Be open.







Top 3 Concerns 
During Tours 

• Do the cows go outside?

• Do the babies get to stay 

with their mother?

• Does milking hurt?



Actually be part of the community.

















My response to Wendy



My response to Wendy

“...I am genuinely sorry  that the activities of the farm are affecting your quality of life…”

“I know it doesn’t really help or change the situation for you, but I’ll explain why…”

“If you would like to reach out to me…” 



benloewith@gmail.com

SummitStationDairy.com

Thank You

mailto:benloewith@gmail.com
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